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A comparative study on the purposes of visiting, atmosphere, and popular topics of Jeju Island by
using big and small tourism data
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ABSTRACT

With the advent of the Fourth Industrial Revolution, technologies such as artificial intelligence, the Internet of Things, and autonomous
driving services are becoming more advanced. The amount of information generated by individuals and companies is increasing rapidly,
expanding the quantity and quality of data. This study aims to analyze tourists' behaviors and perceptions of Jeju Island's overall tourism
characteristics, such as the purpose of visit and atmosphere during COVID-19 and post-COVID-19, by using tourism big data and small
data, and the results of the two analyses were organized by item and provided as primary analysis data for regionally customized
visualization. We found that 'scenery' and 'family travel' were consistent in visiting Jeju Island. There was a close match between the first
(4.33) and second (4.36) rounds of tourism big data and small data regarding overall satisfaction. We also found significant and slight
differences in the overall rankings and rankings within sections between the analyzed results. Based on the analysis results, it was
emphasized that more attention should be paid to developing customized tourism products that focus on targeted tourists, accommodation
types, new menus for tourists, and friendly services from local merchants. In this paper, the researcher created and presented the primary
data for visualizing tourist guide maps tailored to Jeju Island to be actively used for regional tourism policies and promotional marketing.
In particular, the main benefits of tourist destination visualization are that it allows potential tourists to revisit and make
recommendations, predicts potential tourist demand, and suggests the possibility of spreading the research results to other regions.
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